Marketing Syllabus

Fordson High School

Mr. Brian Teets
Room B201
"A school is a building with four walls, and tomorrow inside."    -Unknown

Instructor Information


Mr. Brian Teets  
E-mail: Teetsb@dearborn.k12.mi.us
Course Description

The development of social and economic competencies in conjunction with marketing competencies in the areas of personal selling, advertising, visual merchandising, physical distribution, purchasing, market planning, product/service technology, and marketing mathematics enable students to become well-rounded marketing employees who contribute to the success of marketing businesses.

Core Course Objective

Prepare students for successful employment in the field of Marketing and Management.

Materials Needed

Spiral Notebook, Pocket Folder ,Black or Blue Pen, Loose Leaf Paper

Text

Marketing Essentials, Favese, Kimbrell, and Woloszyk, 2nd E., 1997

Course Requirements

Students are expected to attend class and be prepared to learn.  Gretna High School is a good place to learn and by following classroom procedures and completing your assignments there can be no failures.  In case of absence, it will be the student's responsibility to inquire about missed work.

Grading Scale

A 100-94%      D+ 69-67%

A- 93-90%       D 66-63%

B+ 89-87%      D- 62-60%

B 86-83%        F 59% and below

B- 82-80

C+ 79-77%

C 76-73%

C- 72-70%

Final marking period averages cannot exceed 100%

Marking period grades will be determined in the following manner:

Test/Projects 80% Summative
Bellwork/Homework 20% Formative
Bellwork Points will not be given if tardy for class
Class Procedures

1. Instructor will greet students outside classroom door each day.

2. Instructor will be in the classroom by 8:00 a.m. daily to discuss employment or school related problems with students as needed.

3. Students are to enter the classroom quietly and begin answering the five questions on the board to be handed in at completion of roll call.  Students with unexcused tardies or unexcused absences will be given a grade of zero for this daily assignment.

Daily Routine for Marketing Class with Mr. Moon

1. The objective for the day's lesson will be written on the chalkboard.

2. The teacher will provide the information needed for students to gain knowledge and skills through lecture, role-playing situations, worksheets and textbook.

3. Closure - Lesson content will be summarized and checked for understanding of knowledge.

Discipline Policy

In order for effective learning to take place the classroom must maintain the following standards:

1. Arrive in class on time with materials; open minded and ready to learn.

2. Swearing and derogatory remarks have no place in the classroom and they will not be tolerated.

3. Cheating is not an acceptable practice and will result in an automatic zero on the assignment.

4. Any student that receives three unexcused tardies will be referred to the office.

5. Show Mr. Teets and your fellow classmates the courtesy and respect they deserve.

Accommodations

Any student requiring accommodations should inform the instructor in writing listing specifics as well as appropriate documentation and appropriate arrangements will be made.

Schedule of Topics and Time Frame

ATTACHED IS ACOPY OF THE COURSE CONTENT AND APPROXIMATE NUMBER OF DAYS ALLOTTED TO EACH AREA OF STUDY.

Marketing 
Marketing I introduces the student to the field of marketing. The following units will be

covered in Marketing I (order may vary):

The World of Marketing 2 Weeks

Basic Marketing Concepts 3 Weeks

Economics 3 Weeks

Advertising and Promotion 6 Weeks

Entrepreneurship 4 Weeks

Business and Marketing Essentials 3 Weeks

Personal Selling 4 Weeks

Marketing Management and Product Planning 4 Weeks

Marketing Portfolio 2 Weeks
ASSIGNMENTS

Students will be given daily “bell work” assignments which will be turned in during the period for 5 points. These assignments will include class discussion of

current event articles pertaining to marketing, group activities and journalizing and will not be allowed to be made up if absent or tardy.
Students will be given class time to complete most Marketing assignments. Make-upwork must be turned in within two class periods. Make-up work for each class will be found in the absentee crate next to the door. If you have been absent, please check therefor your assignment before asking the instructor. It is the student’s responsibility to

retrieve their make-up assignments, not the instructor’s.

Students will receive ½ CREDIT on any late work including projects!!!!

Cheating on a Marketing assignment, project or test will not be tolerated and will be handled according to school policy.

I have read the course syllabus, classroom procedures and classroom rules for

Principles of Marketing and I understand the expectations, grading and

requirements for this course.

Parent Signature: __________________

Student Signature: __________________
