Supporting Your Ideas:
I. Intro: 

EX: Violence in Television:


--Just state it = no proof, nothing convincing


--Support with:



--Film “Deer Hunter” = 29 Russian Roulette deaths




--Dr. Shepard U of Kentucky



--TV show burning bums = three deaths next day




--Associated Press



--2500 studies over 10-year period




--National Institute of Mental Health

II.  WHY USE THEM?

A. Support materials develop and illustrate ideas

1.  Sharks are unpredictable



a. Jacques Cousteau



b. Swim away from naked; charge spears and cages


B.  Support materials can clarify ideas



1.  Small sample sizes using drum full of coins


C.  Support materials can make a speech more interesting



1.  Descriptive language re: temperature of Mars


D.  Support materials help listeners remember key ideas



1.  Tantalus for Tantalize


E.  Support materials help prove an assertion



1.  Counterfeiters from Secret Service Agent




a.  Credible, knowledgeable, statistics



2.  UFO eye-witnesses




a.  Credibility?  Knowledgeable?

III.  TYPES OF SUPPORT MATERIALS:


A.  Definitions



1.  Define your terms so no miscommunication




a. “Gun Control” What kind?



2.  Define jargon




Military: “AWOL” = Absent Without Leave
3. Give informal definitions when possible

“Chutzpah” = kid kills parents then says is orphan

B. Description
1. Paint a verbal picture using lots of details

a.  appeal to all senses


--Rainforest

C. Examples
1.  Facts that illustrate a statement or provide details of a generalization

a.  How counterfeiters age money

D. Narratives

1. Stories that illustrate your message
a.  We’re suckers for stories

b.  Factual


--Man with barbershop and remodeling

c.  Hypothetical


--Arrive first at an accident

E. Comparison and Contrast

1.  Compare to show similarities so audience can identify with what it IS


a.  Our language and another language



2.  Contrast to show differences so audience can identify with what it is NOT




a.  English prevalence and influence 2000 years ago and today

F. Testimony

1. Using the words of a knowledgeable source to support your statements

a.  Quote verbatim (word for word)


--Use to keep a colorful or effective quote intact

b.  Summarize (Rephrasing a long passage in one efficient sentence)


--Won’t bore audience
c.  Paraphrase (Rephrase a passage using roughly the same amount of text)

--Use to eliminate jargon



--“Software” becomes “a computer program”



2.  Guidelines:




a.  Make sure quotes are accurate




b.  Use testimony from unbiased sources




c.  Use testimony your audience will respect




d.  State the credentials of your source before you give the information
G. Statistics
1.  Using numbers to express information

2. Averages


a.  Mean: Adding up numbers and dividing by the total number of numbers



-- 49+32+24+23+18+18+18 = 182/7 = 26


b.  Median: Listing from high to low, then finding the middle number



--23


c.  Mode: The number that occurs most frequently



--18


d. Many different interpretations


--A corporation will say they have $40,400 for an “average” salary (mean), while the employees will say they have $20,000 for an average salary (mode).

3.  Percent


a.  Portion of 100 (the whole of something)



--1000 employees; 2% are handicapped; 1% of the parking spaces are handicapped parking

4.  Correlation




a.  Shows relationships between ideas





--High IQ scores and higher grades are usually correlated






--when you find one, you usually find the other





--High IQ scores and high shoe sizes usually are not correlated






--when you find one, you don’t necessarily find the other




b.  Does not necessarily show causation





--High rates of milk consumption = high rates of cancer





--Low rates of milk consumption = low rates of cancer





--People in countries where not much milk was consumed died mostly before 40; cancer mostly strikes after 40



5.  Guidelines:




a.  Use statistics fairly





--Increase in state tax revenue?  Presented as bad, but it’s good, because it means that the people in the state are making more money; increased tax RATE would be bad





--Increase in unemployment in January?  Presented as bad, but it’s normal: no more need for Christmas employees




b.  Find an unbiased source




--Don’t take the pharmaceutical company’s numbers; look at a university medical school




c.  Use them sparingly




--don’t list the population of the top nine most populous states; add up the total, then just list the states




d.  Round off long numbers





--44,587,874 becomes 45 million




e.  Translate it into vivid, meaningful language





--“On a 20-megabyte disk, you can store the equivalent of over 10,000 double-spaced typewritten pages.”





--“If you eat one pat less of butter every day, you will lose three and a half pounds in one year.”




f.  Adapt statistics to your particular audience





--In California, you would say that you can fit three Californias inside Alaska and still have room left over for Oregon.




g.  Relate statistics to familiar objects





--If you want to give the weight of a tiny variety of bat (flying mammal, not big stick), don’t give it in grams





--“One variety of bat is so tiny that when it is full-grown, it weighs less than a penny.”





--If you want to give someone an idea of the distance around a baseball diamond, don’t say it’s 360 feet around the bases





--“The distance a homerun hitter travels around the bases is 60 feet more than the length of a football field.”
