Conclusions:

I.  What they should do


A.  They should give the audience closure, or a “sense of completion.”



1.  Humans have a need to feel that something is over




--songs




--movies




--relationships




--school



2.  Two ways to accomplish this




a. Verbal signals





--“So, in conclusion,….”





--“If you remember only three things from what I’ve said

here today….”





--“Let me end with….”




b.  Non-verbal signals





--adjust the tone of your voice to indicate finality





--intensify your facial expressions and gestures




c.  Most of you will do better at verbal signals than non-verbal

signals


B.  They should summarize the key ideas of the speech


1.  Audience will usually pay attention more if they know you’re finishing



2.  Research supports the following formula:




--Tell ‘em what you’re going to tell ‘em (INTRODUCTION)




--Tell ‘em (BODY)




--Tell ‘em what you told ‘em (CONCLUSION)




a.  Research shows that audiences retain main points better if they

are restated (DO THIS OFTEN!)



3.  Don’t give all the details again; just the main points



a.  “So remember, you can prevent your car from being stolen if


you follow these guidelines: Always park in a well-lighted area.  Always remove your key from the ignition.  Always close all windows and lock all doors.”


C.  They should reinforce the central idea with a clincher.



1.  Cite a quotation



a.  Make it a powerful statement





“I would like to close with a quotation from Laura Valdez,

an emergency medical technician in California who said, ‘I have driven my ambulance to hundreds of traffic accidents.  I have found many people already dead, but I have yet to unbuckle the seatbelt of a dead person.’”




b.  Have it memorized so you can maintain strong eye contact

during the delivery

2. Issue an appeal or a challenge

a.  Give a call to action, telling the audience what you want them to

do





--Can be physical: GO GIVE BLOOD




--Can be mental: Remember the sacrifices made by the men

and women in our armed services




b.  THIS SHOULD BE IN EVERY PERSUASIVE SPEECH



3.  Give an illustration




a.  Provide one last great story to illustrate 





--“Several years ago a woman in New England was





rummaging through a trunk in her attic when she 





came across a box full of old coins.  She took them 





to a coin dealer and got an evaluation.  All of the 





coins were worthless except one.  It was a five-





dollar gold piece issued in 1849.  The coin dealer 





informed the woman of its present-day value – five 





thousand dollars.  So if you have some old coins 





lying around your house, take them to a reputable 





coin dealer for an evaluation.  You, too, may be the 





owner of a very valuable coin.”



4.  Refer to the introduction




a.  Tie the end of the speech to points made in the beginning




b.  If you asked a question in the beginning, answer it at the end





--Should we permit job discrimination based on weight?





--Hopefully now that you’ve heard what I have to say,

you’ll agree that we should NOT permit job discrimination based on weight.

II.  Guidelines for conclusions


A.  Don’t drag out the ending



1.  Have the conclusion prepared ahead of time; don’t ad lib

B.  Don’t end weakly



1.  NEVER END WITH “THAT’S IT”



2.  Always end with passion and confidence


C.  Don’t apologize at the end



1.  Apologies make you look incompetent


D.  Don’t bring in new main points



1.  You can bring in a new example of an old main point, but not a new

argument or reason to support your central idea

