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Define business ethics.

Business ethics are guidelines for good behavior. Ethical businesses
are honest and fair with everyone—workers, consumers, and the
communities in which they operate.
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1. Identify five roles the government plays in a private enterprise system.

The five roles the government plays in a free enterprise system are
provider of services, customer, regulator, supporter of private (free)
enterprise, and monitor of the economy.
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Compare and contrast the roles of the three bureaus run by the Federal
Trade Commission.

All three are concerned with enforcing the principles of the private
enterprise system and protecting consumers, but the ways in which
they accomplish this differ. The Bureau of Consumer Protection is
responsible for protecting consumers from businesses that violate laws
and regulations; the Bureau of Competition is responsible for
preventing anti-competitive mergers and business practices; the
Bureau of Economics studies the impact of FTC actions on consumers.
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Describe how antitrust laws promote healthy competition in a private
enterprise system.

Because these laws are designed to prevent anti-competitive mergers
and business practices, they make certain that goods and services are
priced competitively.
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L After You Read

1. Explain Why are employee benefits that demonstrate social
responsibility helpful for businesses and their employees?

These benefits simplify employees’ lives and aid them in times of
difficulty, so they increase the chances that employees will remain at a
job. They are helpful to businesses because they have less employee
turnover. The businesses’ reputations are improved because they are
seen as being concerned with the welfare of their workers.
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Describe how businesses demonstrate social responsibility in the
marketplace and in the community.

In the marketplace, businesses provide information, employ self-
censorship, and respond to consumer concerns. In the community,
businesses support community efforts (e.g., sponsor sports teams,
food drives, and so on), contribute money to worthy causes, and
promote sustainable development.




