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TV commerecial

Promotion of products and services using colour, action, sound
and sight. These are memorable and accessible to a large market.
They are good to show how something works and can be
persuasive.

Newspaper ad
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These adverts can either be national or local. They are placed in
particular sections in the newspaper.
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Magazine ads

These are aimed at a specific market and interest group. The ads
are colourful and eye-catching but can be more expensive than
newspaper ads.

Billboards

These are often signs on the road or at sports stadiums. Large
billboards can give a message with impact but with limited
information.
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television commercial

The BBC is perhaps unique for not carrying any
commercials

radio spot Radio stations make most of their revenue by selling
airtime in the form of radio spots.

billooard Most major highways now have billboards by the
roadside advertising everything from soap to gas

flyer It can be very effective to hand out flyers

small ads/personal ads

Not all advertising is commercial, many newspapers
carry small ads for personal services

trailer

The trailer, as often as not, is actually better than the
film itself

product placement

We are not always aware that we are being *sold” a
product; for instance, when products are placed in
films

promotion The two for the price of one promotion can often be
very misleading

endorsement Many sports stars eam the majority of their income.
from endorsing various products

sponsorship Itis unarguable that tobacco firms should not be

allowed to sponsor sports events





